Cartier provides a
new gold standar

Nicola Copping
on jewellers
sensitive to

In the past five or six years,
jewellery businesses have
woken up to the fact that
they need to be more sus-
tainable to be relevant to
today's markets, says
Assheton Carter, vice-presi-
dent for corporate commu-
nity engagement at Wash-
ington-based non-govern-
mental organisaticn, Pact.
“Jewellers are quite sensi-
tive to campaigns such as
No Dirty Gold that touch on
the sensibilities of their
consumers.”

The ethical practices that
the dizamond industry has
been obliged {c apply are
steadily being extended to
the gold industry. Tiffany &
Co, for instance, recently
shifted its supply chain so
that it sources most of jts
new gold from the Bingham
Canyon mine in Utzh, a
new and modern mine
where it can ensure full
contral of procedures.

The latest global jeweller
to make a public step
towards socially and ethi-
cally responsible pold soure-
ing is Cartier. In July the
brand announced that it
had started sourcing gold
from a new mining opera-
tion in Honduras, developed
and managed by the Italy-
hased company Geldlake.
The brand claims Geld-
lake’s Burccantera mine is
an innovative business com-
mitted to eperaiing to high
ethical, social and environ-
mental standards.

Cartier has committed
itself to Goldlake for a mini-
mum of three years, payiog
for its entire production in
the first year and at least
the same amonnt in the fol-
lowing two. The agreement
represents a minimum $10m
nvestment by Cartier, and
this value could increase,
depending on Eurocantera’s
production output.

The Eurocantera mine
provides chemical-free tech-
nology (without the use of
poientially harmful mer-
cury or cyanide): reforesta-
tion of areas denuded of
trees; a zero discharge
water management system;
and 100 per cent recycling
of waste materials. It also
offers training and educa-
ticn programmes for artisan
miners. But the mine can
provide only a small part of
Cartier's entire demands -
less than 5 per cent of
Carfier's total gold sourcing
comes from Eurocaniera -
illustrating that the impact
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is a minimal one, rather
than a seismic shakeup of
sourcing methods.

With the growth of ethi-
cal procegures across the
entire retail industry, jewel
lers have been encouraged
te dip their toe into the
environmental and ethical
dormain, But it remains just
a toe: “This is & small mine,
it doesn’t compare with
large cperations,” says
Pamela Caillens, Cartier's
corporate social responsibil-
ity director, of Eurocantera.

Se what kind of impact
can & small mine such as
this realistically make?

Jewellers have
been encouraged
to dip their toe

intc the ethical
domain. But it
remains just a toe.

“The whele thing is not
abeut quantities but about
signal. In the business, we
know our name carries a lot
of weight What consumers
need is assurance that gold
meets certain standards.
Signing this agreement
[with Goldlake] and putting
the mine in the spotlight is
a way of helping those whe
jnnovate and those who are
forward thinking."

Sinee Cartier does not
have plans to commercial-
ise a specific product or line
made with gold from the
Eurocantera mine - and
therefore customers will not
be able to tell which prod-
ucts use this ethically

Goldlake uses chemi

i-free fechnology

sourced gold and which do
not — the move wili pot ba
directly advertised to the
public.

The project is concerned
with improving procedures
and sending oul a Imessage
- to the industry first, with
2 knock-on effect to com-
sumers.

“We want to take on a
leadership position; we
believe that it's a duty that
comes with the prominence
of our reputation,” says Ms
Caillens. “What is funda-
mental is that there needs
to be an agreement on what
a responsible mine is. Onee
you have an agreement -
between industry members,
NGOs and local government
- you have a standard.”

But will others foliow?
Many jewellers have other
clear ethical practices in
place - De Beers mines Bot-
swapa's diamonds in a 50:50
parinership with the gov-
ernment of Botswana and
makes anti-retroviral drugs
available to employees,
spouses and children for
free; Van Cleef & Arpels has
recently joined the Kimber-
ley Process (SCPK) which
supports the World Dia-
mond Council system of
warranties, ensuring that
the company only uses dia-
monds from legitimate
sources; and more than 130
jewellers belong to the
Responsible Jewellery
Ceuncil, through which
Cartier hopes the Euro-
cantera mine will become a
model for others to follow.

However, few blg luxury
jewellers seem to have clear
ethical policies for gold
mining in place. For now.
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